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Topic: The Government should help enhance the quality of products for home industries.
[bookmark: _GoBack]Thesis: With an effort to increase the competitive advantage of home products, the government needs to help the industry enhance its quality.

Mitra, Amitava. Fundamentals of quality control and improvement. John Wiley & Sons, 2016.
	Amitava Mitra focused on realizing the contemporary methods of quality control utilized to enhance industries and manufacturing. Through collecting data from different sources, Mitra discovered that the country could have substantial benefits in winning the competition against other countries' products. The government can help their home industries maintain an appropriate quality of products and services to compete against other countries' products. Therefore, the source is relevant in the research topic because it provides how the government can use information technology infrastructure, business environment, regulations and findings in supporting home industries to make high-quality products and services. 
Guajardo, Jose A., Morris A. Cohen, and Serguei Netessine. "Service competition and product quality in the US automobile industry." Management Science 62.7 (2016): 1860-1877.
Guajardo et al. focused on understanding service competition and product quality in the automobile sector in the United States. The authors found that clients always demand quality automobile products and thus, based on the data collected, they found that individuals ready to pay three-point one percent of car's price as a warranty for one year. Nevertheless, the car industry in the united states has focused on quality to have more customers than their competitors from Germany and Japan. Therefore, the article fits the research proposal because it shows the importance of ensuring there is quality to the products as well as maintaining and improving them. The results show that service characteristics are essential as they are equal to product quality. Moreover, the enhancement in product quality increases marginal impact and elongated warrant. Thus, while a warrant is critical in the United States companies than foreign ones, it indicates that they focused on reduced quality of products and great services than the foreign companies. 
Laine, Liisa T., and Ching-to Albert Ma. "Quality and competition between public and private firms." Journal of Economic Behavior & Organization 140 (2017): 336-353. https://doi.org/10.1016/j.jebo.2017.05.012 
	Laine and Ma have focused on how the public and private companies view quality and competition. They focused on collecting data in two studies and differentiated the different perceptions of quality and competition between private and public companies. Quality and competition have a strong association because most of the population always focuses on quality which determines the price. For instance, based on the first study, the authors found that the market comprises a varying client with changed quality assessments. Public companies are intents to increase social surplus while private organizations focus on profits. In the beginning, all the companies select quality; nevertheless, the second companies select prices. Therefore, customer quality assessment is obtained from an overall distribution. The article is essential because it indicates how the companies compete based on the quality of products. Therefore, insights are developed on the significance of supporting industries to make quality products.
Wang, Sujuan, Qiying Hu, and Weiqi Liu. "Price and quality-based competition and channel structure with consumer loyalty." European Journal of Operational Research 262.2 (2017): 563-574. https://doi.org/10.1016/j.ejor.2017.03.052 
	Companies have focused on understanding the different forms of marketing their products depending on the competition in the market. While different channels are the available quality of the product is always a consideration in attaining customer loyalty. Wang et al. have examined the relationship between channel structure with quality and price competition among different manufacturers that are unequal on the client’s loyalty. Every company sells their goods and services through the decentralized or integrated method to their clients and undergo significant challenges based on quality loyalty and price. Therefore, to get the concept well, the authors divided the market into quality, subtle and price penetrating markets and realized that the equilibrium is always reliant on the type of market. The article is useful in the research paper. After all, it presents the essence of enhancing quality for the country’s product because it will compete with other products from other countries well. Quality also makes customers loyal.
